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In an era where data increasingly drives strategic decisions, the link between workplace happiness and financial performance has
moved from a soft ideal to a measurable, competitive advantage. Despite mounting anecdotal evidence and a growing awareness of
the benefits of a positive work culture, many senior executives still view investments in employee well-being as secondary—Iluxuries
rather than essentials. This mindset narrows the scope of human capital strategy, often leaving workplaces disengaged, reactive, and
underperforming in the long term. To shift this perspective, organizations need more than intuition—they need compelling,
quantifiable proof.

In response, Happy Place to Work (HPW) launched a comprehensive analysis to test a simple but critical hypothesis: Do companies
that prioritize employee happiness outperform their peers in financial markets over time? The study examined the long-term stock
performance of HPW-certified companies between 2010 and 2025 and compared them with the major benchmark indices in five of
the world's leading economies: the USA, United Kingdom, Germany, France, and Canada. Each comparison assumed identical
investments made in local currency in 2010, then tracked their value 15 years later.

The results are striking. In the United States, HPW companies delivered a cumulative return of $987.3, dramatically surpassing the S&P
500 $512.2—an outperformance of over 92%. In Germany, HPW companies achieved €786.5 compared to the DAX's €3974, while in
Canada, HPW organizations reached C$524.9, dwarfing the S&P/TSX Composite’s C$219.8. Even in more stable-growth economies,
the pattern held: in France, HPW companies reached €396.5 against CAC 40's €1950, and in the UK, they rose to £2006 versus the
FTSE100's £158.5.

These findings send a clear and consistent message: companies that invest in workplace happiness don't just see cultural
improvements—they outperform financially. Regardless of geography or economic volatility, organizations that create environments
of trust, pride, and purpose are more resilient, more adaptive, and ultimately, more profitable. Workplace happiness, once considered
intangible, now emerges as a clear business imperative backed by hard data and long-term returns.
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*The high correlation between workplace happiness and stock market returns does not prove causation.
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Creating
Shared Value

The longitudinal analysis conducted across the stock
exchanges of five major economies not only reaffirms the
intuitive belief that a positive workplace culture
significantly boosts financial performance but also
supplies robust statistical proof of the remarkable
outperformance of Happy Workplaces relative to general
market trends.

The evidence indicates that organizations that give
precedence to employee happiness not only realize
higher levels of engagement among their workforce but
also attain superior financial growth.

This e ers a virtuous cycle wherein enhanced
finan ts facilitate further investments in

e ell-being, propelling ongoing growth and
pr

es as a clarion call for business leaders
ee happiness not merely as a moral duty
tegic necessity for financial success.
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